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Come join us for a look at the problems and prospects facing the
market research industry.  Two experts in the field will discuss
current developments.

This evening session will include a discussion of the drift toward
consolidation in the market research industry and how “mega-
companies” are affecting the practice of commercial market research
and the study of public opinion.

Ed Keller
Ed is a veteran of marketing research, having working in the industry for over 25 years.
He served most recently as CEO of RoperASW and of NOP World Consumer.  He is
President of the Market Research Council, a Director of the ARF, and a member of the
Research Advisory Board of WOMMA (the Word of Mouth Marketing Association).  His
book, The Influentials, was selected as one of five finalists for the 2004 Berry-AMA
Book Prize for Best Book in Marketing.

Diane K. Bowers, CASRO
Diane is President of the Council of American Survey Research Organizations (CASRO),
with which she has been associated since 1979.  She is a member of ESOMAR’s
Professional Standards Committee and sits on the Board of Advisors of the graduate
programs in marketing research at Southern Illinois University, the University of
Georgia, the University of Texas at Arlington, and the University of Wisconsin at
Madison. 

ATTENDANCE IS BY ADVANCE RESERVATION ONLY.
For security, please bring a government issued photo ID.
This meeting is FREE to current, student, HLM (Honorary Lifetime), and first-
time NYAAPOR members who sign up for a new membership at the event.
All other non-members: $20.
RSVP to Rosemarie Sharpe, NYAAPOR Secretariat by Tuesday, October 18 at
MGMTOFFICE@aol.com or (212) 684-0542.

“The State of the Market
Research Industry”

Wednesday, October 19, 2005

6:00 – 8:00 PM (Refreshments at 5:30 PM)
Fordham University

60th Street and Columbus/9th Avenue
McMahon Room 109 (follow signs after front desk)


